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——Powered by Wamberg Genomic Advisors

CANCER STRATEGY

Comprehensive Cancer Support

This e-book outlines the challenges of the
current cancer landscape, and new solutions
available for employers, their employees, and
family members.

WHY DO YOU NEED A CANCER STRATEGY

FOR YOUR COMPANY?
By 2030, cancer
N Cancer is a leading driver of hea\thcare costs arvd has an
is expected to extensive mpact on within the
surpass heart iR
" Employers need an innovative cancer strategy that provides

disease as the resources that addres:
#1 - More efficient healthcare spend
#1 cause of

f 2 « Compassionate support for employees and their families
death in the U.S.

« Advanced testing and tools that can improve
odds of survival

Services available to address these challenges are not typically covered by insurance.

Challenges for
Employers

Cancer is costly

Cancer is the 204 leading condition
impacting an employer's healthcare
spend, according to the 2017 IFEBP
Workplace Wellness Survey.

Knowing how to help

Over 1/3 of all cancer survivors are
working age and managers need to have
appropriate training and skills to support
their direct-reports who have cancer.®

Challenges for
Employees

Cancer is confusing
Acancer diagnosis for an employee, or
their family, can be devastating, lonely,
and confusing

Finding the right info
Employees dealing with cancer spend 9
hours per month on average (often
during work) researching cancer cures
and other cancer related topics

m EVERY EMPLOYER FEELS THE IMPACT
’ OF CANCER

" ( ENABLE AND EMPOWER YOUR ORGANIZATION.
r 4

The current healthcare landscape limits the access to man
advanced services and technology that can have a significant impact

on an individual's outcome
L However, employers have the opportunity to change the current narrative.

Take decisive action by providing your employees with personalized cancer
navigation support, dedicated resources, and Advanced DNA Testing that will help guide
them through their cancer diagnosis and treatment, improving their odds of survival

By deploying a Cancer Strategy within your organization, you can help your employees when
they need it the most.

CANCER% GUARDIAN"

Comprehensive Cancer Support

and e ca tod h dollars
atments for cancer.

Emling 1 illon el n Carcer Guaranwil el 600000 g dorsted snuely o the
American Cancer Sociely

By offeing this program, your company will also be heling in this fundraising effort,

Jume12, pageso43-947 (4/3/15)
ety of Clinical Oncology” Journalof Oncology Practice Vol 10

Having the Personalized + P 20100014
right resources treatment o o .
Employers need to The standard of care is ? 0 2
Y Y provide dedicated ypesly acne e X Genomc Advors Carcer Sy of 204 carcer et wvu’e:» o M»‘r“e(e
resources for all approach. M . e
o V) their employees to employees do not hve
promote better access to Advanced n
5 0 /O care and efficient DNA Testing that can Contact the Cancer Guardian ==
spend identify genetically Team to start the discussion. L)
matched treatment, or 5
2 second opinion
of Western pathology review. @ 855 WAMBERG (926.2374)
populations born T
i On average, 1in 7 4330 La Jolla Village Dr. Suite 230
today are likely to ge, | )
are g

develop cancer
in their lifetime."

cancerguardian.com

CANCER IS A COMPLEX GENETIC DISEASE

It is the most common genetic disease in humans. 97% of onc_ologis_ls
view genetic testing
- Pre Cancer Hereditary Cancer Screening as being very, or
= +Proactive newhat, import- .
— ottt e s ey e 7L diagnosing [llustrations | created for a
. cancer survival rates.® "ea!i"g .
. sty o sy e svomnieta, | cancer (BN printed booklet for Cancer
- common hereditary cancers, including breast, ovarian, and i . .
Guardian. This was based on
X s .
/ . \ @ D)
. _ a design system | set up for
. Post Cancer Advanced DNA Testing
. BN all types of character options.
. determine the most effective treatment options, including:
© — Targeted Therapies
~ Immunoth

- AN
- Developing a You can see the complete
- ‘/:dd\‘/vz‘!z:ijr:xAcl::\g;g sggétgﬂc:‘uy \Zﬁsged in the standard of care, and can cost an Syste m o n th e fOI IOWi n g
- corporate cancer T e D T R G
: strategy for your SRS
. employees YOUR EMPLOYEES NEED MORE SUPPORT
- People with access to dedicated support have been shown to

have better outcomes.

Statistics from a recent survey indicated that cancer patients and

caregivers desired more personal support in managing the

disease.*
indicated that there was did not have a clinical of healthcare experts
no knowledgeable nurse specialist toprovide could not agree ona
advocate to help” in support through the treatment plan
finding an effective treatment

treatment/solution to
cancer
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Cancer Guardian illustration, character design system
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Cancer Guardian illustration, character design system

K



Cancer Guardian illustration, character design system



Cancer Guardian illustration, character design system



AND THE
WORKPLACE

QUESTIONS TO YOUR LEGAL
ASK YOUR RIGHTS IN THE

DOCTOR WORKPLACE

Cancer Guardian illustration, character design system
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Cancer Guardian illustration, character design system
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Cancer Guardian illustration, character design system
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A series of illustrations based on a mascot | created named “Manny” for Managed Solution.
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! Tcwf'm vevy nvolved m ouvr busimess on a @e.mm(
baxis, wdln pveatr custoner service. %hom‘q@:
end up walding all ¥he Hffevence.”

- Jim Frager, CEO, Grubb & Ellis BRE

etue tat ver se minis nibhPercing essequip enim nosto

conseq Uscipit autat. Alit lum nos nulla aliquis. 2003-2008
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COME ON BOARD. Al

Where Business Gets Done. 7§ TorREY PINES BANK

o e il S e il
Ca Mesa brancl, we ve well éa.gowr) bhend-
shalces. Alou & < 4ll {l\yft.”

- John Yoo, Owner, Robeks in Mission Valley
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COME ON BOARD. A

Where Business Gets Done. % TORREY PINES BANK

DOWNTOWN e CARMEL VALLEY ¢ LA MESA ¢ GOLDEN TRIANGLE ¢ SYMPHONY TOWERS * KEARNY MESA * CARLSBAD * TORREYPINESBANK.COM

Member FDIC

[llustration created for an agency new business pitch.



Ttw Spuat of the Real Amnariean, Dunet’

lllustrations and t-shirt design for a restaurant chain in California.
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Illustrations | created for
Gamesa cookies (PepsiCo) —
for a sticker pack giveaway.
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WELLOME TO THE BUPDY BUNCH.
WEDE 50 LLAD YOU LAVE;
YOU WILL MEET 50 MANY FRIENDS
AP TELL THEW ALL YOUR NAME,

S04 S PLAE THITS D6 4 AT LT

? NETUON A0) LY R SL0060 76 LA T4
W00 SEE THETOY M AUE 50 W 1074/
{ B

GO,

AW ol

«BUDDY
BUNGIN

WE WILL SIT AND SING SOME SONGS,
THEN PO A LITTLE DANCE.
YOU WILL ASK YOUR FRIEND)

K
AND THEN YOU'LL
GET YOUR CHANCZE.

Characters created for innovative Therapy for Kids.
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BALLAD
OF THE
WHISKEY
ROBBER

; ®B8Y JULIAN RUBINSTEIN
A7 Click Ha

Total Running Time: 2:12

\BuyTheBook!

Click Here For More On The Book

A character illustration series for
Warner Brothers campaign to promote
a book.

Join our Mailing List

surPORT VidLit' |
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[llustrated character for Gamesa along with a concept sketch for a new campaign pitch.



TACTICAL

Design system character pitch for Orca Arms mascots and collateral designs.



A series of character concepts for an agency.



A series of character concepts for an agency.
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A series of character concepts for an agency.



Caricatures of podcast hosts for a branding podcast.




An illustration | created,
along with the “Club Mix
Latino” logo, for a retail
dangler, display.




SEE YOU AT ESCAPE...

An editorial illustration | created
for Live Nation/Insomniac for an
event teaser ad.




A new character mascot I'm working on for a music studio.
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DURING

CONSTRUCTION

A character illustration created for an agency and the City of
Murrieta.And a photo of the installation. These were placed all
over the city for construction notifications.



Reliant Cap-and-Save Plan

. Reliant Cap-and-Save Plan
s (3l  Reliant Reliant
E £ 2 Ene,gy . Energy

Roliant

PUT YOUR FACE INSIDE THE EXTENSION CORD
AND CUICK “I'M READY™ T0 TAKE YOUR PICTURE
Lo

GET SOME FEXAS

POWER ON YOUR TERMS

Corporate mascot design contracted through an agency for Reliant Energy, Texas





