
Introduction of the Gamesa Kids Line 
during Back-To-School



AIM has gone back to the drawing board

Gamesa New 
Kids Line 
introduction 
during BTS



We started by re-reviewing the brief



The BTS promotion will 
achieve the following -

generate awareness and trial
towards Gamesa’s Kids line 
amongst HH with Kids 6-12 
and create connection with 

Kids



Assignment/Scope is (1) Consumer 
Promotion incentive to generate trial 

(2) In-store execution of large 
displays in 500 stores, saddle back 
displays in 750 stores, shelf talkers 

and posters in 1000 stores, (3) no in-
pack or on-pack promotion.



Success will be measured by         
(1) pounds on the floor and           

(2) 45% sales increase of kids items 
during promotional period



Executional considerations include 
(1) Back-to-School tie-in (i.e. 

education) (2) Leverage Gamesa’s
kid line characters (3) Promotion 

delivered through tear pads, in-store 
ads 



Executional mandates               
(1) Use Gamesa’s characters as part 

of visuals used for promotional 
material

(2) Promotional concepts presented 
by agency must have BTS 

connection (agency to have flexibility 
to create one concept outside BTS)



Additional activation needs 
Promotional Support: Store Level 
merchandising and POS material 

complemented by consumer 
promotion effort (product discount 

and free gift)



Photography
Yes/no



We went back to the market



and really thought about who are the 
consumers



25-49 “Pre-Window”
Spanish Dominant to 
Bilingual
Foreign (Mexican) 
Born
4+ persons per HH

Gamesa is her brand.  She grew up with 
Gamesa and it reminds her of home.



Gamesa is not necessarily their brand

6-11 Bilingual & 
Bicultural living in 
“both” worlds
U.S. Born
Key driver of cookie 
purchases



They are consuming Oreo & Chips Ahoy



Watching Univision programming          
in Spanish with their mom



As well as tuning into the                 
Disney Channel & Nickelodeon in English 



RANK PROGRAM NAME NETWORK 6 CH6-11
 (IMP)

1 FEA MAS BELLA TUE UNI 472.0
2 FEA MAS BELLA MON UNI 460.0
3 FEA MAS BELLA THU UNI 429.0
4 PREMIO LO NUESTRO'07 2/22 UNI 416.0
5 FEA MAS BELLA WED UNI 412.0
6 FEA MAS BELLA FRI UNI 385.0
7 SUPER BOWL XLI CBS 361.0
8 S HANNAH MONTANA DISNEY CHANNEL 331.0
9 CORY IN THE HOUSE DISNEY CHANNEL 329.0
10 MUNDO DE FIERAS THU UNI 326.0
11 PROUD FAMILY MOVIE,THE DISNEY CHANNEL 317.0
12 JUMP IN! DISNEY CHANNEL 313.0
13 ESTADOS UNIDOS MEXICO 2/7 UNI 290.0
14 LIFE IS RUFF DISNEY CHANNEL 286.0
15 S SUITE LIFE OF ZACK&CODY DISNEY CHANNEL 286.0
16 MUNDO DE FIERAS FRI UNI 283.0
17 MUNDO DE FIERAS WED UNI 282.0
18 STUART LITTLE DISNEY CHANNEL 281.0
19 MUNDO DE FIERAS TUE UNI 280.0
20 MUNDO DE FIERAS MON UNI 274.0
21 DUELO DE PASIONES MON UNI 261.0
22 HERIDAS DE AMOR FRI UNI 257.0
23 DUELO DE PASIONES TUE UNI 252.0
24 QUINTS DISNEY CHANNEL 251.0
25 EL TIGRE - SNEAK PEAK NICKELODEON 250.0
26 NED DECLASSIFIED NICKELODEON 244.0
27 AVATAR: SIEGE OF THE NORT NICKELODEON 243.0
28 ZENON THE ZEQUEL DISNEY CHANNEL 240.0
29 HERIDAS DE AMOR MON UNI 238.0
30 GENIUS DISNEY CHANNEL 235.0
31 RETURN TO NEVERLAND DISNEY CHANNEL 235.0
32 UP, UP AND AWAY DISNEY CHANNEL 235.0
33 S KIM POSSIBLE DISNEY CHANNEL 234.0
34 HERIDAS DE AMOR THU UNI 232.0
35 SEVENTEEN AGAIN DISNEY CHANNEL 230.0
36 HANNAH MONTANA DISNEY CHANNEL 229.0
37 LIZZIE MCGUIRE MOVIE, THE DISNEY CHANNEL 229.0
38 CASOS VIDA R: ED. ESP FRI UNI 228.0
39 DUELO DE PASIONES THU UNI 227.0
40 DUELO DE PASIONES FRI UNI 226.0



and exposed to brands and characters on 
packaging that they have seen advertised



We listened to your comments



So the first thing we did was to 
further explore and refine the 

Poniendo Diversión en tu Lonche
promotion





poster



poster



poster



poster



new graphics



in-pack



in-pack



in-pack: Kids can collect all 5, each features a school subject 



and the back of the sticker sheets  
could feature “Latino” or Mexican 

contributions in each of those areas…

History: Benito Juárez - five terms as President of Mexico.
Art: Diego Rivera or Frida Kahlo

Science: Mario José Molina Henríquez - awarded noble peace 
prize in chemistry

Math: José Ádem - a mathematician who worked in algebraic 
topology, and discovered the Ádem relations between Steenrod

squares. 
Sports: Hugo Sánchez or others



poster 1



poster 2



poster 3



poster 4



posters



shelf talker



Shelf talker with coupon padshelf talker



Coupon -frontcoupon front



Coupon - backcoupon back


